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Create a better, more efficient, safe, and sustainable world
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Smart solutions for
digital fransformation

World reference in tactical
communications, smart vision,
combat simulation, onboard
avionics & space

Cybersecurity and Encrypted
Communication for dual use in the
civil and military world

Multi-mission conftrol systems, guided
and reliable and safe navigation for
unmanned vehicles

Broadband SATCOM connectivity
in any place, vehicle or mission
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https://grupooesia.com/
https://www.instagram.com/grupo_oesia/
https://twitter.com/grupo_oesia?lang=es
https://www.youtube.com/user/OesiaTV/videos
https://www.linkedin.com/company/oesia
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